
So You're Organic—
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in Marketing



Dave Tschiegg 
Organic Outreach Specialist 
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• �BFA in Graphic Design from Northeastern University 
in Boston, MA

• �Over 15 years of agency and freelance experience 
with a focus in branding, marketing, and 
communication design

• �Assisted numerous clients launch products in the 
USDA Organic food and beverage space

• Entering 6th season as produce farmer
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“For the third year in a row, organic 
has grown faster than the total 
market, which indicates shoppers 
are prioritizing their health and 
the planet, and are willing to pay a 
premium for it,” 

“In a crowded marketplace, the USDA 
Organic seal stands as a clear mark of 
trust for consumers of all ages who 
are focused on their health and the 
well-being of their families.”

Tom Chapman 
Co-CEO of the Organic Trade Association

https://www.morningagclips.com/u-s-organic-marketplace-achieved-signifi cant-growth-in-2025/





Use the seal clearly
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Good file management  
is important
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Spell out Organic. 
Define what it means to you.





Our Practices

We believe farming should 
nourish both people and the 
planet. By growing organically, 
we care for the soil, protect local 
ecosystems, and produce food 
free from synthetic chemicals. 
It’s our farm's way of honoring 
nature while providing wholesome, 
honest food for our community.









yourfarmct
Your Farm

 Fresh seasonal produce and fl owers
 Certifi ed grown organic  
 Windsor, Connecticut

www.yourfarmct.com

Your FarmYour Farm
Organic Flowers & Produce



Connect Organic to your 
values and mission



About Us

Woman Owned.
Pesticide Free.
Certifi ed Organic.

We believe farming should nourish 
both people and the planet. By 
growing organically, we care for the 
soil, protect local ecosystems, and 
produce food free from synthetic 









Highlight what is unique 
about your offerring



Organic cut-flower bouquets 

Organic winter CSA

Raised humanely on 
Organic feed

Connecticut grown 
Certified Organic apple



Use your Organic status in 
customer propositions



Why pay more for your tomatoes?

Our tomatoes are certified organic, locally 
grown, and picked at peak ripeness.



Why pay more for your roasters?

Our chickens are raised organically with 
care for the animals and the land.



I still don't want to pay that price.

Our prices reflect the care and organic 
feed we provide—healthy birds make 

healthier, more flavorful meat.



Social Media
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Organic vs Paid



Reels, shorts, stories



Infl uencers



Direct Mailers, Radio, SEO, 
Email Marketing





Background  
Research
600+ Organic Consumers Surveyed  
May 29–June 9, 2025 
Conducted by GreatBlue Research

Yes

Don’t Know 
or Unsure

No

Awareness of CT Grown  
Certified Organic Products

19.7%Yes, definitely

Yes, somewhat 41.3%

No, not really 25.2%

No, definitely not 8.0%

Don’t know/unsure 5.8%

Willingness to Pay More for CT Grown Organic Products

Top 3 Sources of CT Grown 
Organic Product Awareness

• �CT Grown or Government 
Campaigns

• �Social Media

• �Print Ads or Signage

58.9%

Survey participants interested in 
CT Grown Organic Purchasing if 
More Info was Available



ctgroWn.org/organic
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* Changes to any packaging materials displaying the CT Grown certifi ed organic logo and/or the USDA organic seal must be submitted to the farm’s accredited 

certifying agent (Baystate Organic Certifi ers, CCOF Certifi cation Services, Ecocert SAS, Global Organic Alliance, NOFA-NY Certifi ed Organic, etc.) for their approval 

PRIOR TO printing/distribution of those updated labels.
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#CTGrownOrganic





Free TA consulting



•  Guidance on participating in the CT Grown USDA certifi ed 
organic campaign

•  Technical assistance implementing CT Grown USDA certifi ed 
organic brand and marketing assets

•  Share insights from organic consumer research report to 
support market growth and customer engagement

•  Evaluate current marketing strategies and materials

•  Make recommendations for enhancing brand messaging and 
storytelling around certifi ed organic status and products 

•  Assess website and social media presence

tecHnicaL assistance serVices

Organic Marketing TA



1. Complete sign-up form

2.  Schedule a time and location to meet
Consultations are free and can be done virtually or held at a 
location of your choice, preferably your farm or business location. 

3.  Discuss anything that comes to mind
It is important that we review your goals, challenges, 
and outlook for your operation. 

4.  Suggestions off ered after a full brand and 
marketing evaluation

5. Continued support throughout the year

Working 1-on-1

WHat tHe Process Looks Like



https://www.cognitoforms.com/
UConnExtension/OrganicMarketingTA

Free Statewide Marketing Support 
and Resources for Certifi ed Organic 
and Transitioning Farmers
Scan the QR code below to receive 1-on-1 marketing and branding technical 
assistance and to request access to the new CT Grown Organic logo. 



https://ctnofa.org/programs/topp-transition-to-
organic-partnership-program/

Becoming
Organic
Certifi ed



https://ctgrown.org/ct-grown-academy/

CT Grown  
Academy





Thank you

Funding was made possible by the U.S. Department of Agriculture (USDA) Agricultural Marketing Service, Organic Market Development Grant, awarded and administered 

by The CT Department of Agriculture. The contents of this workshop are solely the responsibility of the authors and do not represent the official views of the USDA.


